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When the first edition of our »TOP100« logistics market studies was published in 1996, 
valid quantitative information about the economic relevance of the logistics sector in 
European economies was not available. There was no coherent, publicly accessible analysis 
and documentation about the logistics sector’s size and growth developments – not at the 
national levels, not at the level of the most important logistics market segments, and not 
about Europe’s top providers of logistics services. Up to this day logistics is not explicitly 
covered in the European Union’s NACE system for the classification of economic activities. 
Data about the logistics of materials and goods are mixed and reported with people trans-
portation data, or hidden in the statistics of various other sectors of the economy, such as 
manufacturing industries, retail, etc. 

Since more than 25 years the TOP100 in Logistics studies make an effort to fill this 
gap of missing statistics to show the high relevance of the logistics sector for the wealth of 
modern economies. This 2021/2022 issue is the 9th edition covering the broader Euro-
pean logistics market (alternating with a German language edition, which focuses on the 
German market only). Today the understanding of logistics as one of the largest and most 
dynamic sectors of the European economy – a trillion-Euro industry – is widely accepted. 

We believe that our work contributed to this achievement. This is not to understate the 
fact that there never will be one perfect set of figures to describe logistics and its segments. 
The diversity of definitions in use for logistics, Europe’s variety of national logistics industry 
structures and statistical reporting practices, and differing expectations by users of logistics 
services vs. providers vs. external stakeholders, do not allow for that. But with every new 
TOP100 edition we try to come closer to offering an up-to-date, competent overview on 
European logistics through a selection of quantitative and qualitative facts about the sector 
and its top providers of logistics services.

This report and the TOP100 methods applied within give analytical proof and facts 
about the development of the logistics industry in Europe in an ongoing crisis. From the 
methodological approach we learn that logistics was not as severely hit by the COVID-19 
pandemic in 2020 as other economic sectors in terms of growth and development of key 
performance indicators like tons moved or sales generated. However, apart from a whole 
series of analytical reasons, it is also true that 

1. ... logistics is important for our prosperity 
2. … logistics contributes significantly to value creation and
3. ... logistics businesses and people did a lot right during this crisis, and hopefully go 

on doing things right during the further time. 

The European logistics sector shrunk by around -3.5% to a size of € 1,115 bn. for the total 
expenditure on logistics activities carried out in 2020. Hopefully, it can recover to former 
years’ strength in a year or a year and a half. 

Preface
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We hope you find this edition of the »Top100 in European Transport and Logistics 
Services« useful and we look forward to your comments and suggestions for future improve-
ments. 

The TOP100 are aimed at deciders in logistics service providers as well as logistics units 
in industry and trade, and also at shippers. It is also aimed at suppliers of logistics, consult-
ing, politics and business journalists.

Our thanks go out to all the experts, companies and institutions, which supported us by 
providing data and assessments. Special thanks go to DVV Media Group, Hamburg, and 
the German Logistics Association (BVL), for their continuing support for this project as 
publishers. 

We also would like to thank the head of the Fraunhofer Center for Supply Chain Ser-
vices at Fraunhofer IIS, Prof. Alexander Pflaum, for assuming the editorship of the TOP100 
studies. 

Special thanks go to the Nuremberg TOP100 team of the Fraunhofer Center for Applied 
Research on Supply Chain Services, where this study is prepared: Phillip Eckstein, Claudia 
Pinon Romero, Tom Müglitz, Dominik Landau and Konrad Dürrbeck. We thank Karl-
Heinz Westerholt for the implementation of the layout. 

Last not least, we thank our sponsors Transporeon, Aves One, GLP and Nuveen Real 
Estate for their trust. 

Nuremberg, November 2021

 

Martin Schwemmer             Peter Klaus
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Statements of Partners

Dear Reader,   
As the last 1.5 years have shown us again, the trans-

port and logistics industry while being the backbone of 
global trade, reacts very sensitively to changes. This makes 
the topic of reliable supply chains even more prevalent, as 
it is closely linked to developments in the manufacturing 
sector and provides supply security.

As an owner of more than 11,000 freight wagons and 
over 9,000 swap bodies, Aves One focuses on the Euro-
pean rail transport and is operating in a strongly growing 
market environment. The further increasing demand for 
convenience and safety in business and consumer mar-
kets leads to an improved demand of transport capacities. 
Therefore, the transport and logistics industry has a big 
lever when it comes to a more climate friendly transport. 
Especially the emissions in the logistics submarket rail 
transport are demonstrably many times lower than those 
from road transport, aviation and shipping. Thus, we 
advocate to shift more transportation to the rail sector.

We are gladly joining the conversation on a more sus-
tainable transport and logistics industry and are therefore 
pleased to contribute to the TOP100 and to support the 
publication as a sponsor.

Yours sincerely, 
Tobias Aulich 

Tobias Aulich
Member of the Management Board of  
Aves One AG

Dear Reader,   
Successful logistics operations require high interoper-

ability, data and real-time insights. Shippers, Retailers, 
Carriers and Logistics Service providers are currently 
facing unprecedented market turmoil. The pandemic, 
global container shortage, Brexit and driver shortages 
continue to put pressure on supply chains. In such a 
situation, it becomes more important than ever for 
logistics professionals to improve flexibility based on 
predictions regarding market developments, rates and 
cost indices. As the leading digital freight platform that 
powers the largest global freight network of more than 
1,200 shippers, 100 retailers and close to 130,000 
logistics service providers and carriers, Transporeon helps 
companies to overcome the status where data is existing 
in isolated silos and enable them to become part of a 
greater transportation network. With our new market 
intelligence solution Transporeon Insights, for example, 
we offer the industry detailed real-time insights into 
markets, lanes and their development over time. We 
are pleased to support the TOP100 as the leading and 
most detailed study on the European logistics market. 
It is a must read for everyone who wants to obtain a 
structured and transparent overview on relevant market 
developments and players.

Yours sincerely, Stephan Sieber

Stephan Sieber 
CEO Transporeon
Transporeon GmbH
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 Statements of Partners

Statements of Partners

Dear Reader,   
The boom in e-commerce is accompanied by calls 

for high sustainability standards, and rightly so. Many 
developers of logistics facilities are already fulfilling 
this requirement to a considerable extent. The starting 
point for planning and implementing many logistics 
buildings today is the principle of the circular econ-
omy, beginning with sustainable sourcing. 

ESG is more than environmental protection alone, 
however. Forward-looking developers plan and imple-
ment buildings with the aim of promoting the local 
community over the long term. 

With a logistics site, a municipality can achieve a 
more balanced mix of economic sectors, create many 
high-value jobs, boost the local economy, and ensure 
prosperity through a sustainable flow of tax revenues. 
The logistics sector must seek to make communities 
sufficiently aware of the high economic value that 
logistics facilities offer them, which may also help to 
counter the shortage of available land. 

I wish you fascinating reading.
Patrick Frank

Patrick Frank 
Country Director Germany
GLP Germany Management GmbH

Dear Reader,   
Vital for everyday life, crucial for economic suc-

cess and essential during a pandemic, logistics and 
transport are the backbone of our globally connected 
world. 

Operating at the intersection of commerce, tech-
nology and sustainability, the sector provides the 
infrastructure for the future, and, like you, we are 
excited to help shape and build that future. 

With over $20 billion invested in logistics assets, 
the sector has been a pillar of Nuveen Real Estate’s 
strategy for over a decade. 

We are proud to be part of the TOP100 study. 
It continues to be one of the best ways to connect, 
educate and communicate stakeholders’ needs and the 
industry’s ability and vision for meeting those needs. 

Yours sincerely, 
Thorsten Kiel

Thorsten Kiel
Head of Industrial & Logistics, Europe 
Nuveen Real Estate
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»Pandemic Logistics« –  
a Management Summary and trend discussion
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»Pandemic Logistics« –  
a Management Summary and  
trend discussion

As recently as 2019, the development of the European logistics system seemed fundamen-
tally sound, despite of the fact that economic indicators were turning flat already. Looking 
back, 2019 was not a bad year. Growth of revenues and expenditures on logistics over 2018 
was estimated at about 3.1% (current prices), € 1.155 bn. in absolute terms. 

Early in 2020 the COVID-19 pandemic hit. As will be shown in the following parts of 
this study, that led to a decrease of the total spend on European logistics to about € 1.115 
bn. – 3.5% lower than 2019, slightly lower even than the  2018 figure of € 1.120 bn.

But compared to the development of the gross domestic product (GDP) of the 30 coun-
tries under observation in this study (EU27 plus Norway, Switzerland and the UK), logis-
tics did relatively well: The aggregated European GDP of 2020 at current prices dropped by 
5.8% – significantly more than the logistics sector! What are the reasons?

For one, restrictions imposed on the out-of-home consumption of services as a consequence 
of lockdowns and other restrictions, especially in the restaurant, tourism, and public event 
sectors, drove up demand for in-home consumption. Lockdown measures significantly cur-
tailed brick-and-mortar retail sales. All of this pushed up the demand for online-shopping 
and home-delivery logistics services. 

Secondly, the relative decline in demand for logistics services to the brick-and-mor-
tar retailers, and also declining demand by many industrial sectors, which were negatively 
affected by temporary plant closings and supply chain disruptions, did not cause a pro-
portional reduction in logistical activity and cost. Quite the opposite: Large parts of the 
logistical system are burdened with high fixed cost for their equipment, facilities, staff, and 
the maintenance of scheduled network services. Unforeseen capacity bottlenecks in some 
parts of the logistics system, underutilised capacities in other parts of the system, drove up 
cost and selected prices for logistics services (reaching dramatic levels in 2021 in the ocean 
container and some other logistics market segments).

That means, the observation of a relatively moderate decline of logistics expenditures in 
»nominal«, monetary terms is explained primarily by rising costs and prices. Analysis of the 
tonnage data as a measure of the changes in »real«, physical logistical activity corroborates 
this: The statistics reported by the European statistics authority show that the total amount 
of tons of all kinds of freight moved in Europe 2020 was 17.95 bn. tons, a decrease of 4.9% 
compared to 2019 (after a 1.3% increase between 2018 and 2019). Pandemics logistics in 
real terms is fully affected by the decline in real economic activity, but makes up for some 
of that in monetary terms due to above average cost and price increases. Pandemic logistics 
is expensive!
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PART I 
»Pandemic Logistics« –  
a Management Summary and  
trend discussion

As recently as 2019, the development of the European logistics system seemed fundamen-
tally sound, despite of the fact that economic indicators were turning flat already. Looking 
back, 2019 was not a bad year. Growth of revenues and expenditures on logistics over 2018 
was estimated at about 3.1% (current prices), € 1.155 bn. in absolute terms. 

Early in 2020 the COVID-19 pandemic hit. As will be shown in the following parts of 
this study, that led to a decrease of the total spend on European logistics to about € 1.115 
bn. – 3.5% lower than 2019, slightly lower even than the  2018 figure of € 1.120 bn.

But compared to the development of the gross domestic product (GDP) of the 30 coun-
tries under observation in this study (EU27 plus Norway, Switzerland and the UK), logis-
tics did relatively well: The aggregated European GDP of 2020 at current prices dropped by 
5.8% – significantly more than the logistics sector! What are the reasons?

For one, restrictions imposed on the out-of-home consumption of services as a consequence 
of lockdowns and other restrictions, especially in the restaurant, tourism, and public event 
sectors, drove up demand for in-home consumption. Lockdown measures significantly cur-
tailed brick-and-mortar retail sales. All of this pushed up the demand for online-shopping 
and home-delivery logistics services. 

Secondly, the relative decline in demand for logistics services to the brick-and-mor-
tar retailers, and also declining demand by many industrial sectors, which were negatively 
affected by temporary plant closings and supply chain disruptions, did not cause a pro-
portional reduction in logistical activity and cost. Quite the opposite: Large parts of the 
logistical system are burdened with high fixed cost for their equipment, facilities, staff, and 
the maintenance of scheduled network services. Unforeseen capacity bottlenecks in some 
parts of the logistics system, underutilised capacities in other parts of the system, drove up 
cost and selected prices for logistics services (reaching dramatic levels in 2021 in the ocean 
container and some other logistics market segments).

That means, the observation of a relatively moderate decline of logistics expenditures in 
»nominal«, monetary terms is explained primarily by rising costs and prices. Analysis of the 
tonnage data as a measure of the changes in »real«, physical logistical activity corroborates 
this: The statistics reported by the European statistics authority show that the total amount 
of tons of all kinds of freight moved in Europe 2020 was 17.95 bn. tons, a decrease of 4.9% 
compared to 2019 (after a 1.3% increase between 2018 and 2019). Pandemics logistics in 
real terms is fully affected by the decline in real economic activity, but makes up for some 
of that in monetary terms due to above average cost and price increases. Pandemic logistics 
is expensive!
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»Pandemic Logistics«

As recently as 2019, the development of the European logistics system seemed fundamen-
tally sound, despite of the fact that economic indicators were turning flat already. Looking
back, 2019 was not a bad year. Growth of revenues and expenditures on logistics over 2018
was estimated at about 3.1% (current prices), € 1.155 bn. in absolute terms.
	 Early in 2020 the COVID-19 pandemic hit. As will be shown in the following parts of
this study, that led to a decrease of the total spend on European logistics to about € 1.115 bn. –  
3.5% lower than 2019, slightly lower even than the 2018 figure of € 1.120 bn.
	 But compared to the development of the gross domestic product (GDP) of the  
30 countries under observation in this study (EU27 plus Norway, Switzerland and the 
UK), logistics did relatively well: The aggregated European GDP of 2020 at current prices 
dropped by 5.8% – significantly more than the logistics sector!

Current forecasts for the immediate and future development of European logistics point to 
a recovery of around 3% for the year 2021. This would bring back the nominal spending 
on European logistics to about € 1,150 bn., just below the level of 2019. Higher growth 
rates may be achieved for 2022 and beyond. However, these forecasts are highly dependent 
on how effective the efforts in winning control over the Pandemic will be. 
	 Subsequent chapters will offer many more quantitative and qualitative details on the 
European system of transport and logistics. They include discussions on definitions and 
premises for the research, on methodological approaches taken, and their limitations. The 
study also includes detailed profiles of nine key logistics segments and the »TOP100« rank- 
ing of the largest logistics service providers in Europe. Lists of the largest logistics service 
providers at the country level are presented for the eight largest logistics economies in  
Europe.
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Logistics megatrend review 2022+

2 | THE TOP 100 OF LOGISTICS 2021/1022 THE TOP 100 OF LOGISTICS | 3

»Pandemic Logistics« –  
a Management Summary and trend discussion

Europe1. The appendix contains 140 company profiles of the largest logistics service pro-
viders.

I.1 Logistics megatrend review 2022+

The TOP100 megatrend concept considers ten megatrends which are able to shape logistics 
and supply chain management in the future. These are outlined shortly:

External trends (1 to 6) mostly affect the demand for logistics activity and 
services and can hardly be influenced by single businesses. These Trends 
should be observed to react properly in regard to own operations.

I. 1. 1 Globalisation – Volatility in goods flows

■ ■■■ Demand for logistics services directly correlates with the intensity of global trade. 
This causality makes globalisation the most important megatrend for logistics.

■ ■■■ The Corona crisis even confirmed the strong connection between global trade 
movements and logistics. Lockdowns directly affected goods trade and logistics 
operations.

■ ■■■ Supply and demand: lacking capacity in air and sea freight capacity led to harshly 
increased freight rates.

■ ■■■ Due to lockdowns that primarily hit the services industry (esp. restaurants, 
hotels, tourism), the consumers demand shifted from services to goods, which 
led to catching up effects in terms of logistics demand in the second half of 2020. 

■ ■■■ Discussion on more regional supply systems to prevent from worldwide depen-
dencies (also megatrend #6 Rising threats). Stronger regional set-up of supply 
chains gets more likely in the future, also because of megatrend #5 Sustainability.

■ ■■■ Global trade also gets affected by trade conflicts.

Influence on logistics operations: 
■ ■■➔ Visibility, transparency, resilience, and agility are on an upturn to enable for 
instant reaction to volatile developments and effects of supply chain disrup-
tion.

■ ■■➔ Differentiated approaches are needed, dependent of how customers (indus-
tries) are influenced by external effects (COVID pandemic, trade conflicts, 
political instability). Customer understanding is becoming more important.

I. 1. 2 Demographic change – Ageing societies, immigration and 
urbanisation

■ ■■■ Trend describes the statistics of population regarding numbers, age and geograph-
ical distribution (shifting behaviours of consumers are subsumed in megatrend 
#3 New lifestyles).

■ ■■■ Age pyramids give proof of long-term development, especially in highly indus-
trialised economies. Development towards ageing societies with cascading effects 
like a shrinking workforce and emerging need to support tasks by technology/
automation.

1 Which are from largest to smallest: Germany, France, the United Kingdom, Italy, Spain, the Nether-
lands, Poland and Switzerland.
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The TOP100 megatrend concept considers ten megatrends which are able to shape logistics 
and supply chain management in the future. These are outlined shortly:

External trends (1 to 6) mostly affect the demand for logistics activity and 
services and can hardly be influenced by single businesses. These Trends 
should be observed to react properly in regard to own operations.

I. 1. 1 Globalisation – Volatility in goods flows

■ ■■■ Demand for logistics services directly correlates with the intensity of global trade. 
This causality makes globalisation the most important megatrend for logistics.

■ ■■■ The Corona crisis even confirmed the strong connection between global trade 
movements and logistics. Lockdowns directly affected goods trade and logistics 
operations.

■ ■■■ Supply and demand: lacking capacity in air and sea freight capacity led to harshly 
increased freight rates.

■ ■■■ Due to lockdowns that primarily hit the services industry (esp. restaurants, 
hotels, tourism), the consumers demand shifted from services to goods, which 
led to catching up effects in terms of logistics demand in the second half of 2020. 

■ ■■■ Discussion on more regional supply systems to prevent from worldwide depen-
dencies (also megatrend #6 Rising threats). Stronger regional set-up of supply 
chains gets more likely in the future, also because of megatrend #5 Sustainability.

■ ■■■ Global trade also gets affected by trade conflicts.

Influence on logistics operations: 
■ ■■➔ Visibility, transparency, resilience, and agility are on an upturn to enable for 
instant reaction to volatile developments and effects of supply chain disrup-
tion.

■ ■■➔ Differentiated approaches are needed, dependent of how customers (indus-
tries) are influenced by external effects (COVID pandemic, trade conflicts, 
political instability). Customer understanding is becoming more important.

I. 1. 2 Demographic change – Ageing societies, immigration and 
urbanisation

■ ■■■ Trend describes the statistics of population regarding numbers, age and geograph-
ical distribution (shifting behaviours of consumers are subsumed in megatrend 
#3 New lifestyles).

■ ■■■ Age pyramids give proof of long-term development, especially in highly indus-
trialised economies. Development towards ageing societies with cascading effects 
like a shrinking workforce and emerging need to support tasks by technology/
automation.

1 Which are from largest to smallest: Germany, France, the United Kingdom, Italy, Spain, the Nether-
lands, Poland and Switzerland.
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■ ■■■ Rural areas vs urbanisation: logistically speaking: how can rural areas get served 
in the same service quality (lead time) as urban areas. Urban areas are usually 
associated with better infrastructure and service quality.

■ ■■■ Immigration/emigration as factor of uncertainty (hardly predictable).
■ ■■■ Shifting demands emerge from changed population composition: megatrend #3 

New lifestyles and megatrend #4 Servitisation.

Influence on logistics operations:
■ ■■➔ Since several years, logistics faces a lack of skilled labour (especially truck 
drivers, but also in warehousing).

■ ■■➔ Operational needs for skilled workers will need logistics operators to raise 
wages to stay attractive as employers.

■ ■■➔ Urban and rural areas should be approached differently by industries and 
logistics providers to operate profitably in any area and to fulfil customers’ 
needs.

I. 1. 3 New lifestyles – High demand for convenience in business 
and consumer markets

■ ■■■ Brick and mortar retail trade in difficult waters due to external effects from the 
current pandemic.

■ ■■■ Clear e-commerce upturn due to COVID-19.2

■ ■■■ Electronic ways of commerce lead to dynamically developing customer behaviour 
and business model innovations. Start-ups in e-commerce, urban logistics and 
related segments (urban mobility) are on the rise.

■ ■■■ High transparency, availability, convenience and speed in e-commerce trade, 
combined with low or no costs, are becoming a matter of course.

■ ■■■ To become future proof, retail trade businesses further shift from single channel 
distribution towards multichannel and omnichannel distribution.

■ ■■■ B2C customer relationships are by far more developed in terms of customer com-
fort (lead time, communication, transparency, customer care) compared to B2B 
services.

Influence on logistics operations: 
■ ■■➔ B2B business relations will need similar service features as B2C customer 
care in the midterm, i.e. uplifting need for visibility/transparency.

■ ■■➔ A new level of customer orientation and openness continues to grow among 
the established players in industry and logistics.

2  BIEK 2021.
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I. 1. 4 Servitisation

■ ■■■ Rising relevance of services as economic value-adding sector through transition 
of industry-focused economies (secondary economic sector) to service-focused 
economies (tertiary economic sector).

■ ■■■ The term servitisation3 describes the trend towards innovative combinations of 
services and traditional industrial products. Services generate additional benefits 
for the customer.

■ ■■■ Accompanying products by services provides more space to differentiate and 
individualise an offer. In saturated markets, the services sector holds by far more 
potential for further growth than the manufacturing industry.

■ ■■■ Digitalisation and the application of automated production systems propel the 
shift to even more service driven economies. Employment might decrease in 
automated environments. Services are more difficult to automatize and therefore 
might increase further in their relevance.

■ ■■■ Product oriented business models of the industry shift to hybrid ones (e.g. man-
ufacturers that are also trading their products, after sales services get added to 
products sales, maintenance and other services get added).

Influence on logistics operations:
■ ■■➔ In logistics, customer benefit increases through precise shipment, transpar-
ent tracking and tracing, precise notification and even more finely detailed, 
optimally planned and transparent logistics systems. 

■ ■■➔ In contract logistics problem-solving and the innovative further development 
of the area of responsibility become more important. 

■ ■■➔ Induced by market needs the LTL segment developed new service attributes 
(e.g. professional private customer delivery).

I. 1. 5 Sustainability

■ ■■■ Innovative propulsion technologies in logistics have so far only been used to a 
limited extent due to a lack of economic efficiency. Furthermore, market ready 
concepts are lacking.

■ ■■■ Besides electric drives also hydrogen propulsion is being heavily researched. 
■ ■■■ Pressure to optimise the actions of companies in terms of a more sustainable 

economy emerges from political regulations and restrictions regarding carbon 
dioxide emissions.

■ ■■■ Push towards more sustainable financing coming from ESG regulations and 
taxonomy of the European Commission. While ESG stands for environmental, 
social and governance it implies to steer investments towards projects, which con-
sider the underlying goals towards a more sustainable economy.

■ ■■■ In addition to ESG, social criteria are aimed to be improved by a European sup-
ply chain law to ensure compliance with basic human rights standards (i.e. the 
prohibition of child labour and forced labour).

■ ■■■ Together with a rising demand for more sustainable alternatives to conventional 
service provision from consumers, more sustainable (logistics) operations become 
more important.

■ ■■■ Hence, sustainability criteria are on the verge to become more relevant decision 
features in tenders and contracting in general.

■ ■■■ Still, willingness to pay for more sustainable services lacks.

3 Vandermerwe/Rada 1988.
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Influence on logistics operations:
■ ■■➔ The logistics sector’s wait-and-see position how and when to invest in more 
sustainability shall soon be overcome. Still, the level of uncertainty is high, 
but with clear measures from regulation, the path becomes clearer.

■ ■■➔ In sum, sustainable action currently is the top megatrend for logistics net-
works and systems.

I. 1. 6 Rising risks and threats – Political and economic instability, 
climate change, natural catastrophes, terrorism and cyber-
crimes 

■ ■■■ Rising need for companies to build resilient supply chains that are stable against 
disruptions of all kind.

■ ■■■ The global pandemic is a prime example of how vulnerable supply chains are to 
adverse economic, social and societal impacts.

■ ■■■ Partial disruptions of globally dispersed value chains due to lockdown measures 
(contact bans, distance bans, plant closures).

■ ■■■ The Ever Given incident end of March 2021 (container liner got stuck for some 
days in the Suez Canal) showed the vulnerabilityof the global goods flows system, 
also showing the potential of information systems which were able to provide 
transparency on this event.

■ ■■■ Port closures in China due to COVID-19 diseases of port workers also led to 
additional need for fast and transparent information about delays in world trade 
movements.

■ ■■■ Disruption of supply chains: supply chains and dependent sectors that are highly 
internationalised and based on lean principles (especially the automotive indus-
try) are proving to be more susceptible.

■ ■■■ More regionally set-up supply chains are in discussion to become more stable 
against globally dislocated threats (also megatrends #1 Globalisation and #5 Sus-
tainability).

■ ■■■ As more technology gets applied along global supply chains and more digital 
work environments come up, prevention against cyber threats becomes more 
important.  

Influence on logistics operations:
■ ■■➔ Emphasis on risk management and supply chain resilience.
■ ■■➔ Data exchange and information technology adoption become means to reach 
transparency as first step towards more resilience; another path is to plug in 
to external visibility providers like project44, Freightos, Evertracker, Synfioo 
or others from the logistics start-ups landscape or other established players. 

■ ■■➔ Additional resources need to be spent on IT strategy and data security (cyber-
crime prevention).
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The following Trends 7 to 10 can be tagged as internal trends, which are 
possible to be influenced by logistics deciders. An incremental and ongoing 
business transformation process can explicitly be directed towards lifting 
potentials from those trends and developments (e.g. technology deployment, 
professionalisation etc.). Implications: Companies should shape those trends 
against the backdrop of their business.

I. 1. 7 Innovative technologies – Digital transformation, Automa-
tion and Analytics

■ ■■■ Visibility through digitalisation seems reachable. 
■ ■■■ Technology adoption to raise quality and productivity of logistics systems by 

supporting workers.
■ ■■■ Analytics tools (Big data analytics, Artificial intelligence, Machine Learning, Pre-

dictive Analytics) are still in an upturn for lifting optimisation potentials; crucial 
are volume, availability and quality of data for successful assessments. 

■ ■■■ The introduction of the 5G radio infrastructure is seen as having a great deal of 
potential, as it can lay the foundation for complex applications such as autono-
mous driving and the networking of smart objects with significantly faster trans-
mission rates compared to LTE, for example.4

■ ■■■ The perception of the relevance of data is increasing, but even supposedly large 
and structured data sets (e.g. shipment data from logistics networks) are not easily 
suitable for analytical processes. 

■ ■■■ The use of technology increases the vulnerability to data security issues (data 
protection, but also cyberattack scenarios). 

■ ■■■ 3D-printing technology enables for the digitalisation of physical products (spare 
parts, industrial components, etc.).

Influence on logistics operations:
■ ■■➔ Meanwhile, those responsible for digitalisation issues exist in many compa-
nies.

■ ■■➔ Technology shifts work environments towards more automation, with auto-
mated systems directly coworking with human workers.

■ ■■➔ Hurdles to apply technology are diminished, trust in technology on the 
upheaval after COVID-19 restrictions (with learning effects in tools of digital 
work and technology in general).

■ ■■➔ Technology provides data for analytical approaches from analytics over plan-
ning to data-driven logistics business models.5

■ ■■➔ Knowledge about information technology should be built up by logistics pro-
viders; likewise the environment of service providers and partners in that field 
(IT/software/technology) needs to be monitored and explored.

4 Comp. Meller et al. 2020.
5 Data-driven logistics business models can get tagged by the term »Neue Logistik« (German) or New 

logistics (see Schwemmer 2021a and 2021b).
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I. 1. 8 New challengers – Innovative approaches from the outside

■ ■■■ Due to low margins, logistics industry is a field in which ongoing takeover activ-
ity exists. 

■ ■■■ Investments in new logistics ventures on the rise with a couple of new born logis-
tics start-up unicorns active in Europe (Sennder, Forto, Gorillas, Blackbuck).

■ ■■■ Uber freight takeover by German start-up Sennder (which became Unicorn in 
early 2021) indicates that markets need to be approached individually. North 
American approach seemed to not work out properly in Europe.

■ ■■■ Platforms and apps ensure a data-oriented further development of logistics as a 
whole, combined with the question of what role platforms and new intermediar-
ies will take in the future.

■ ■■■ Emergence of a »new logistics« league; »new logistics« = new data-driven business 
models for carrying out or supporting logistics operations6.

■ ■■■ Amazon as a border crosser between retail and logistics with strong influence in 
both original sectors.

■ ■■■ Shifting forces in supply chains due to retail movements towards e-commerce/
multichannel/omnichannel business models.

Influence on logistics operations/management:
■ ■■➔ Innovativeness as value driver.
■ ■■➔ Innovative approaches in an upturn development.

I. 1. 9 Professionalisation – Efficiency of logistics  operations

■ ■■■ The recipe for success for highly industrialised and efficient processes is above all 
a supply system structured according to lean principles. Even when disrupted 
supply chains could have benefited from more stocked goods.

■ ■■■ Asset light and asset less structures of logistics providers indicate more differenti-
ated approaches to logistics services.

■ ■■■ New concepts of work might proliferate innovation culture (new work, agile 
management, scrum, etc.).

■ ■■■ New working environments of home office and video communication are also 
becoming more relevant in logistics. 

■ ■■■ Logistics service providers are developing into supply chain managers contrary to 
logistics operators.

■ ■■■ Transparency/visibility are becoming features of service differentiation.

Influence on logistics operations/management:
■ ■■➔ Professionalisation in general holds high degrees of freedom. I.e. many ways 
(conceptual solutions, technology application, make or buy decisions) can 
lead to a better outcome and more professionalised set up.

■ ■■➔ A war for talents promotes logistics professionalisation.

6 Comp. Schwemmer 2021a and 2021b.
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I. 1. 10 Shareholder value objectives in logistics – Effectiveness of 
logistics operations

■ ■■■ In general, the logistics service landscape becomes even more differentiated 
through new service offers and niche exploration.

■ ■■■ Especially companies listed on stock exchange, focus on their core competences 
leading to outsourcing of logistics operations when considered to be not core 
competence.

■ ■■■ Within logistics, too, clear developments are noticeable due to core competence 
thinking through sub- and sub-subcontractor structures and so-called 4PL or 
LLP business models of logistics services. 

■ ■■■ So-called supply chain law is intended to ensure compliance with legal standards 
along branched supply chains - with a likely noticeable impact on the evaluation 
of precarious subcontractor structures in logistics services.

■ ■■■ Insourcing vs. outsourcing (make or buy): High hurdles associated with shifting 
logistics services back to plant logistics, as competence in execution has decreased 
due to outsourcing.

■ ■■■ Flexible businesses scale the number of employees according to projects with 
means of temporary employment.

Influence on logistics operations/management:
■ ■■➔ With even more differentiated logistics service developments (esp. transpar-
ency/visibility, upcoming more sustainable services), partner networks for 
individual service provision need to be build. 

■ ■■➔ Development of industry specific verticals by logistics service providers to 
match customers’ demands.  

I.2 Most recent current challenges

After the megatrends concept presentation, the results of a survey among the TOP100 
logistics service providers are discussed in some more detail. Important current challenges 
for logistics from the viewpoint of logistics service providers are the following (multiple 
entries allowed):7

1. Digitalisation (mentioned by 44% of respondents)
2. Volatile developments (32%)
3. Sustainability (28%)
4. Lack of skilled labour, esp. truck drivers (also 28%)
5. Lacking freight capacity (24%)
6. E-commerce (16%)

Digitalisation ranks first and is mentioned by 44% of respondents as one of their current 
challenges. The pandemic in general was mentioned by only 12% of respondents, even if 
it is still of high impact and palpable in several other areas. Effects of the pandemic are to 
be found in volatile developments (second rank), which are mainly attributable to volatile 
trade volumes and changing freight rates, which –once again– result from influence of the 

7 The 2021/2022 trend assessments among the TOP100 logistics providers in Europe started with a 
free text query on the most recent challenges for logistics. Sample of 36 respondents from seven 
European countries collected from the TOP100 logistics service providers’ research phase in Q2/
Q3-2021.

__T100_Druck_2021_2022.indb   9 23.11.2021   23:32:56

Globalisation – Volatility in goods flows

Demographic change – Ageing societies,  
immigration and urbanisation

New lifestyles – High demand for convenience 
in business and consumer markets

Servitisation

Sustainability

Rising risks and threats – Political and eco- 
nomic instability, climate change, natural catas-
trophes, terrorism and cybercrimes

Innovative technologies – Digital transforma-
tion, Automation and Analytics

New challengers – Innovative approaches from 
the outside

Professionalisation – Efficiency of logistics 
operations

Shareholder value objectives in logistics –  
Effectiveness of logistics operations



THE TOP 100 OF LOGISTICS | 9

10 | THE TOP 100 OF LOGISTICS 2021/1022

PART I

pandemic. These current challenges represent the managerial issues with which deciders 
are confronted on a regular basis. The following word cloud delivers an overall impression 
about the topics that are of relevance to the TOP100 logistics service providers.

Figure 1 Logistics challenges 2021/2022
Source: Fraunhofer IIS

The word cloud shows that capacity and availability of relevant workforce and loading 
capacity are more important or at least similar in their importance like the large topic 
sustainability. While sustainability surely will affect decision-making nowadays and in the 
future, in the short term, logistics operations need to be ensured by adequate and necessary 
capacity in load space as well as work force and infrastructure. Among those topics is rail 
infrastructure capacity that is mainly relevant for players, which engage in rail transpor-
tation. Also, real estate capacity and automation get mentioned from participants. Those 
topics are more relevant to contract logistics providers.

Furthermore, e-commerce and last mile, visibility, e-mobility and new work issues are 
present in European logistics. 

I. 2. 1 Foothills of the Corona crisis

The pandemic has not overcome yet. However, an end to negative external effects from the 
crisis are to be expected in the near future. Therefore, we surveyed whether the business of 
logistics providers has already normalised, or when normalisation is expected. 
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Logistics megatrend review 2022+
Most recent current challenges
After the megatrends concept presentation, the results of a survey among the TOP100  
logistics service providers are discussed in some more detail. Important current challenges 
for logistics from the viewpoint of logistics service providers are the following (multiple 
entries allowed):

The word cloud shows that capacity and availability of relevant workforce and loading ca-
pacity are more important or at least similar in their importance like the large topic sustain- 
ability. While sustainability surely will affect decision-making nowadays and in the future, 
in the short term, logistics operations need to be ensured by adequate and necessary capac- 
ity in load space as well as work force and infrastructure. Among those topics is rail infra- 
structure capacity that is mainly relevant for players, which engage in rail transportation. 
Also, real estate capacity and automation get mentioned from participants. Those topics are 
more relevant to contract logistics providers.
	 Furthermore, e-commerce and last mile, visibility, e-mobility and new work issues are
present in European logistics.

When do logistics businesses recover from the crisis?
Source: Fraunhofer IIS

More than a third of respondents already reached normal fairways. Among them road 
freight providers, contract logistics and CEP players. Those, expecting normalised business 
in between the time of the 4th quarter of 2021 until the second quarter of 2022 (50% of 
respondents) mainly have the same structure as the share of already recovered businesses, 
except for rail based services (combined traffic) which seem to need some time to normalise. 
Recovering only in the second half of 2022 are businesses that are mainly focussed on one 
single industry segment or air cargo operators (carriers/forwarders).

When do you expect 
your business to  
normalise during or  
after the Corona 
crisis?

33% 11% 17% 22% 17%
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Figure 20 Logic of logistics segment differentiation
Source: Fraunhofer IIS

Five of the nine key segments are characterised primarily by the weight and characteristics 
of logistical objects.  

Segment 1: “Bulk Logistics”
This segment is about the transportation, storage, and handling of (mostly amorphous) 
goods in quantities of hundreds, often many thousand tons of quarry materials, ores, coal, 
crude oil, gas, primary agricultural and forestry harvests, cement, steel and other processed 
basic industrial products. It includes earth movement at large construction sites, waste and 
recyclable materials. Important means of transportation are bulk vessels, barges, pipelines, 
block trains, and fleets of dump trucks rotating between discrete source and sink locations. 
Bulk loading, unloading and storage operations typically are supported by heavy mech-
anised equipment. 

Segment 2: “General Full-Truckload (FTL) Transportation” 
In terms of total cargo volumes handled and total cost, the transportation segment for loads 
carried from point-to-point by standard trucks over the European road network is even 
larger than Bulk Logistics. General Full-Truckload (FTL) shipments are in a weight range 
from about 2.5 tons up to about 25 tons, whenever they are most efficiently moved directly 
“dock-to-dock”, from shipper to consignee. “General” goods include everything that can 
be safely loaded and transported in standard box-type “dry van” and “curtain-side” truck-
and-trailer or container equipment. Included in this segment are short and long-distance 
cargo movements, which use rail infrastructure partially or all the way (“intermodal” and 
“Full-Carload” transport).

Segment 3: “General Less-than-Truckload (LTL) Transportation”  
The LTL transportation segment covers the regional, nationwide, or pan-European trans-
portation of general freight items in a shipment weight range of about 30 kg to 2.5 tons. 
Those shipments cannot be carried directly from shipper to consignee. To allow for efficient 
LTL transportation a multi-stage transport process of local/regional pickup, consolida-
tion through networks of terminals, “Line-Haul” links between terminals, and then local/
regional deliveries are required. LTL sometimes is also referred to as “Groupage” freight. 
General LTL-Networks can handle any type of cargo that does not require specialised trans-
port and/or handling equipment – especially packaged and palletised industrial products. 

Logistics segments  Weight range  
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The measurement of the expenditure of the total logistics sector in Europe for 2020 
results in a volume of € 1,115 bn. 

The figure below shows the timeline of that development in absolute as well as relative 
growth figures. The total of € 1.115 bn represents the expenditures by all sectors of the  
European economy on the logistics of materials and goods, as defined in Part II of this 
study. It includes both the current spending on inhouse (»own account«) logistics by indus-
trial, retail, and all the other commercial and public sector participants in the economy, and 
their spending on outsourced logistics – i.e. for purchases of logistics services from »third 
party« logistics service providers.

With  growth  rates  of  around  3%  –  and above  –  the  three  years  before  2020  mark  a  time  of   
solid logistics growth that opened up perspectives to invest in current topics like digitalisa-
tion and sustainability. Now in 2020, with shrinking volume the margins seem to dwindle. 
However, that is not the case in every area of logistics operations.
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Measuring the European  business 
logistics system 2020 –  
a total  systems cost perspective

The measurement of the expenditure of the total logistics sector in Europe for 
2020 results in a volume of € 1,115 bn. 

The last year (2020) brought a decline of the size of the European logistics sector by around 
3.5 %. The former years trend of an ongoing increase and fruitful development has under-
gone an abrupt thwart due to ongoing COVID-19 impact.

Figure 11shows the timeline of that development in absolute as well as relative growth 
figures. The total of € 1.115 bn represents the expenditures by all sectors of the European 
economy on the logistics of materials and goods, as defined in Part II of this study. In 
includes both the current spending on inhouse (»own account«) logistics by industrial, 
retail, and all the other commercial and public sector participants in the economy, and their 
spending on outsourced logistics - i.e. for purchases of logistics services from  »third party« 
logistics service providers.  

Figure 11 Development of EU 30 logistics volume (in € and percentage change)
Source: Fraunhofer IIS

With growth rates of around 3% – and above – the three years before 2020 mark a time of 
solid logistics growth that opened up perspectives to invest in current topics like digitalisa-
tion and sustainability. Now in 2020, with shrinking volume the margins seem to dwindle. 
However, that is not the case in every area of logistics operations.

In the year 2020 the COVID-19 pandemic struck the world, its economy and all sub-
parts of it. As logistics is interwoven into many industries it was evenly hit by the pandemic. 
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Figure 20 Logic of logistics segment differentiation
Source: Fraunhofer IIS

Five of the nine key segments are characterised primarily by the weight and characteristics 
of logistical objects.  

Segment 1: “Bulk Logistics”
This segment is about the transportation, storage, and handling of (mostly amorphous) 
goods in quantities of hundreds, often many thousand tons of quarry materials, ores, coal, 
crude oil, gas, primary agricultural and forestry harvests, cement, steel and other processed 
basic industrial products. It includes earth movement at large construction sites, waste and 
recyclable materials. Important means of transportation are bulk vessels, barges, pipelines, 
block trains, and fleets of dump trucks rotating between discrete source and sink locations. 
Bulk loading, unloading and storage operations typically are supported by heavy mech-
anised equipment. 

Segment 2: “General Full-Truckload (FTL) Transportation” 
In terms of total cargo volumes handled and total cost, the transportation segment for loads 
carried from point-to-point by standard trucks over the European road network is even 
larger than Bulk Logistics. General Full-Truckload (FTL) shipments are in a weight range 
from about 2.5 tons up to about 25 tons, whenever they are most efficiently moved directly 
“dock-to-dock”, from shipper to consignee. “General” goods include everything that can 
be safely loaded and transported in standard box-type “dry van” and “curtain-side” truck-
and-trailer or container equipment. Included in this segment are short and long-distance 
cargo movements, which use rail infrastructure partially or all the way (“intermodal” and 
“Full-Carload” transport).

Segment 3: “General Less-than-Truckload (LTL) Transportation”  
The LTL transportation segment covers the regional, nationwide, or pan-European trans-
portation of general freight items in a shipment weight range of about 30 kg to 2.5 tons. 
Those shipments cannot be carried directly from shipper to consignee. To allow for efficient 
LTL transportation a multi-stage transport process of local/regional pickup, consolida-
tion through networks of terminals, “Line-Haul” links between terminals, and then local/
regional deliveries are required. LTL sometimes is also referred to as “Groupage” freight. 
General LTL-Networks can handle any type of cargo that does not require specialised trans-
port and/or handling equipment – especially packaged and palletised industrial products. 

Logistics segments  Weight range  

Low volumes 

Container / High volumes 
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Ocean cargo 

Air cargo 

Terminal, General Warehouse and other Logis�cs 

Diverse Small and Medium-Sized Enterprise (SME) Logis�cs 

From 32 kg up to Full-Truckload Specialised Surface Transporta�on 

Diverse Contract Logis�cs  
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It summarises data from the industry sector analysis of Table 10 above and then distributes 
that data onto the segments (columns 7-14).
The following Figure 21 shows the results of the differentiation above in a pie chart diagram 
in € 2020 bn.

 

Figure 21 Logistics segment split Europe 2020
Source: Fraunhofer IIS

Figure 22 shows results regarding the degree of outsourcing in the logistics segments. It 
should be noted that these figures are analytically derived numbers, which should only 
be seen as illustration of the differences between segments with respect to the share of 
outsourcing.
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The following Figure shows the results of the differentiation above in a pie chart diagram 
in € 2020 bn.
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1 Deutsche Post DHL (Group) (DE) ** 58,776 29,790 521,842 1,770 1,980 600 14,400 6,100 1,540 3,000 66,806

2 Deutsche Bahn AG (DE) ** 21,720 17,419 294,434 1,500 5,000 3,600 700 300 1,600 2,100 2,280 n/a

3 Maersk A/S (carrier) (DK) (half of revenue worldwide as Europe revenue) *** 32,351 16,359 83,624 2,230 530 780 3,099 24,124 635 32,351

DB Schenker (part of Deutsche Bahn AG) (DE) ** 17,601 13,300 76,000 3,400 3,600 300 1,300 2,100 2,280 n/a

4 La Poste (Group) (FR) *** 13,171 13,171 248,906 13,171 31,185

5 CMA-CGM SA (mainly carrier) (FR) (incl. CEVA) ** 25,598 12,200 117,179 340 2,100 9,175 595 25,599

6 Kuehne + Nagel International AG (Group) (CH) ** 18,792 10,900 78,249 600 1,800 3,400 3,100 2,000 18,792

7 DSV A/S (incl. Panalpina) (DK) *** 15,580 10,609 56,500 2,100 1,250 735 1,433 1,710 2,646 15,580

GeoPost SA (part of La Poste) (FR) *** 11,041 9,937 48,039 9,937 31,185

8 SNCF SA (FR) ** 9,621 9,621 50,481 1,650 1,550 1,770 2,050 1,100 1,500 29,975

9 Mediterranean Shipping Company Holding SA (MSC) (carrier) (CH) (w/w revenues) * 19,100 9,280 100,000 19,100 21,200

10 UPS Europe NV (BE) *** 68,870 8,610 540,000 6,145 2,465 66,870

Sum Top 10 283,579 137,959 2,091,215 3,150 13,590 10,930 2,035 34,016 19,928 3,099 61,949 12,656 308,358
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14 XPO Logistics Inc. (US) *** 13,231 5,178 102,000 1,250 800 2,800 155 155 13,231

15 Dachser SE (DE) *** 5,694 5,151 30,782 672 2,957 866 372 284 5,694

16 Rhenus SE & Co. KG (DE) *** 5,400 5,050 33,500 1,000 340 900 500 1,160 470 340 340 5,400

17 DP World (Europe) (UK) *** 6,946 4,905 53,367 4,905 6,946

General Logistics Systems B.V. (GLS) (part of Royal Mail) (NL) ** 4,525 4,525 21,307 4,525 12,113

18 Hermes Europe GmbH (DE) ** 4,250 4,250 15,563 350 3,300 600 15,641

19 Bolloré Holding SA (FR) ** 7,720 4,246 34,140 550 430 800 1,280 430 750 24,109

DB Cargo Deutschland AG (part of Deutsche Bahn AG) (DE) ** 4,119 4,119 30,052 1,500 1,600 700 300 n/a

ASTRE Group (Cooperation) (FR) ** 3,300 3,300 20,000 3,300 3,300

20 Gefco SA (FR) ** 3,805 2,850 11,500 200 200 1,200 1,050 100 100 3,805

21 STEF SA (FR) *** 2,838 2,838 18,761 2,200 570 57 3,145

CEVA Logistics (part of CMA-CGM) (FR) ** 6,037 2,445 44,578 340 1,150 360 595 25,603

IDS Logistik GmbH (Cooperation) (DE) *** 2,430 2,430 7,500 2,430 n/a

22 PostNord AB (SE) *** 2,392 2,392 28,006 365 575 950 500 3,849

DPD Deutschland GmbH (part of La Poste) (DE) * 2,210 2,210 9,500 2,210 31,185

CargoLine GmbH & Co. KG (Cooperation) (DE) ** 2,200 2,200 7,450 225 1,755 220 n/a

23 Rail Cargo Group (part of ÖBB) (AT) *** 2,197 2,197 9,347 527 791 198 439 242 4,083

24 LKW WALTER Internationale Transportorganisation AG (AT) *** 2,240 2,146 1,492 2,146 2,240

25 PostNL N.V. (NL) *** 2,052 2,052 40,541 2,052 3,255

Top 25 431,636 203,414 3,194,831 4,677 20,254 15,760 8,470 56,133 27,650 9,754 76,175 14,285 493,496

Table 29 The »Top 100« list – The top logistics  
service providers in Europe

Table 29 The TOP100 list – The top logistics service providers in Europe
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TOP lists for the largest logistics economies in Europe

The largest logistics economies among the surveyed countries of Europe are:

1. Germany | 2. France | 3. United Kingdom | 4. Italy  | 5. Spain   
6. Netherlands  |  7. Poland  | 8. Switzerland

These together combine three quarters of the European logistics volume. 
For these countries a forecast for logistics development was derived in chapter III and top 
lists with the largest logistics service providers were compiled and are shown in the report.
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The ABC of company profiles

Not completely compliant to the heading of this chapter, the following section 
provides 149 profiles of logistics service providers.
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Gruber Logistics S.p.A. (IT) 
Address Gruber Logistics S.p.A.  

Via Nazionale 75 
39040 Ora (BZ) / Italy 
 

Phone +39 0471 825500 
Fax +39 0471 825555 
Internet https://www.gruber-logistics.com/de/ 

Institutional Information  

Board of management Martin Gruber (CEO), Marcello Corazzola, Christian Gruber (President), Michael Gruber (Executive Director). 

Ownership Family owned. 

Subsidiaries 35 branches in 10 different countries worldwide. 

Key Data 

Logistics revenue, geographical (in million €) 2018 2019 2020  

       

World (incl. Europe)  344  357  342 
 

       

Europe (incl. Italy)  336  349  334 
 

       

Italy  114  123  113 
 

       

Logistics Revenue by market segments (in million €) - Europe     

       

General Truckload (FTL)    210 
 

Groupage / Less than Truckload (LTL)     43 
 

Special Transportation (Spec)     68 
 

Warehousing and Terminal Operations (Term)      6 
 

Ocean Cargo (Sea)      4 
 

Air Freight (Air)      3 
 

       

Staff   1,110 Group 

       

Performance Data      0.58 Million shipments 
Europe 

 
     0.51 Million shipments 

worldwide 

       

Fleet / Equipment    300 Tractor units 
 

   550 Semitrailers 

       

Analysis 

 

Profile 
History 
In 1936 Josef Gruber founded the company “Gruber Guiseppe Transporti e Spedizioni internazionali” in Bolzano. Originally, the focus was on full truck 
loads, but this quickly developed into specialising of large-volume and heavy haulage. 

Locations 
Gruber Logistics has 35 branches in 10 different countries worldwide. The headquarters are located in Auer (Bolzano), Italy. Furthermore, the company 
operates locations in Italy, Austria, Germany, Romania, Belgium, the Netherlands, Poland, Lithuania, Russia and China. 

Customer Segments 
The company operates in the following industries: metal, energy, defence, household appliances, FMG, automotive, construction, paper, chemicals, 
plastics and heavy machinery. 

Core Competencies 
Gruber Logistics is represented in the following logistics segments: full loads, part loads, heavy and special transports, air and sea freight, warehouse 
logistics, industrial relocations and IT solutions. 

Current Developments 
Gruber Logistics continues to invest and set standards in sustainable energy and digitalisation. 

References: Fraunhofer IIS Research, Gruber Logistics 08/2021 (***) 
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BLG Logistics Group AG & CO. KG (DE) 
Address BLG Logistics Group AG & CO. KG  

Präsident-Kennedy-Platz 1 
28203 Bremen / Germany 
 

Phone +49 (0) 4 21 - 3 98 - 33 91 
Fax +49 (0) 4 21 - 3 98 - 34 04 
Internet www.blg-logistics.com 

Institutional Information  

Board of management Frank Dreeke (CEO), Christine Hein (CFO), Michael Blach (Container), Ulrike Riedel (Human Resources), Andrea 
Eck (Automobile), Matthias Magnor (Contract), Dr. Klaus Meier (Chairman of the supervisory board). 

Ownership Freie Hansestadt Bremen (50.4%), Panta Re AG (12.6%), Sparkasse Bremen (12.6%), Waldemar Koch Stiftung 
(5.9%), free float (18.5%). 

Subsidiaries Among others: BLG Automobile Logistics GmbH & Co. KG (Automobile division), 100% (DE); BLG Contract Logistics 
GmbH & Co. KG (Contract division), 100% (DE); BLG Logistics Inc., 100% (US).  
In total, more than 38 subsidiaries (stake of 100%) in China, Germany, Italy, Poland, Russia and the United States. 

Investments Investments can be found in Germany, Italy, South Africa, China, India, Malaysia, the Netherlands, Brazil and 
Ukraine, including dbh Logistics IT AG, 27.32% (DE); BLG-Cinko Auto Logistics (Tianjin) Co., Ltd., 50% (CN), 
AutoTerminal Gioia Tauro S.p.A., 49.49% (IT). 

Joint ventures Klosterboer BLG Coldstore GmbH together with Klosterboer (49:51%); BLG ViDi Logistics together with ViDi Group in 
Ukraine; Eurogate GmbH & Co. KGaA, KG (DE) together with Eurokai KGaA (Holding) (DE) (50% each). 

Cooperations Cooperation with LLC Fenix in St. Petersburg. 

Key Data 

Logistics revenue, geographical (in million €) 2018 2019 2020  

       

World (incl. Europe) 1,141 1,158 1,065 
 

       

Europe (incl. Germany) 1,090 1,107 1,018 
 

       

Germany 1,090 1,107 1,018 
 

       

Logistics Revenue by market segments (in million €) - Europe     

       

General Truckload (FTL)    237 
 

Contract Logistics (ContrL)    500 
 

Warehousing and Terminal Operations (Term)    281 
 

       

Staff   11,609 World 

       

Fleet / Equipment    650 Trucks 
 

     8 Inland vessels 
 

  1,500 Wagons 

       

Analysis 

 

Profile 
History 
The company was founded in 1877 as “Bremer Lagerhaus-Gesellschaft - Aktiengesellschaft von 1877” with the aim of concentrating the warehouses 
distributed throughout the city on the water and centralising goods handling. In the early 1970s, BLG recognised EDP as a production factor and created 
the world’s first port formation system with its database. Over time, BLG became a pioneer in port development and is today one of the largest players in 
the European sector, especially in its container and automotive business areas. 

Locations 
BLG is represented across more than 100 locations in Europe (Croatia, Czech Republic, Germany, Italy, Poland, Slovenia and Ukraine) as well as in 
China, India, Malaysia, Russia, South Africa and the United States. 

Customer Segments 
The company offers dedicated industry solutions for automobile (vehicle handling and transport), automotive, electronics, fashion, consumer goods, food 
products, machine and plant engineering, sanitary and building technology, wind energy, and break bulk. 

Core Competencies 
BLG’s business activities are structured into the business segments BLG Logistics Automobile, BLG Logistics Container and BLG Logistics Contract. The 
Contract division is one of the leading German providers. 

Current Developments 
In the second quarter of 2021, BLG commissioned a state-of-the-art, 116,000 sqm logistics centre in Geiselwind. The centre primarily handles goods for 
the sports article manufacturer Puma. 

References: Fraunhofer IIS Research, BLG 09/2021 (***) 
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NTG Nordic Transport Group A/S (DK) 
Address NTG Nordic Transport Group A/S  

Hammerholmen 47-49 
2650 Hvidovre / Denmark 
 

Phone +45 7634 0900 
Internet ntg.com 

Institutional Information  

Board of management Michael Larsen (CEO), Christian D. Jakobsen (CFO), Jesper E. Petersen (CEO - Road & Logistics), Søren Holck 
Pape (CEO - Air & Ocean), Peter Grubert (Executive Vice President). 

Ownership H5 Capital ApS, 17.0 %; Holdingselskabet af 7. marts 2019 ApS, 10.0 %; Vindtunneln Holding AB, 11.2 %; Treasury 
shares, 1.4 %; others, 60.4 %. 

Subsidiaries NTG has 68 subsidiaries in total. There are 12 in Denmark, 7 in Sweden, 6 in Germany, 3 in Finland and 40 in other 
countries. 

Investments ATS Air Transport Service AG, 26% (CH). 

Key Data 

Logistics revenue, geographical (in million €) 2018 2019 2020  

       

World (incl. Europe)  604  714  717 
 

       

Europe (incl. Denmark)  600  700  700 estimated 

       

Denmark 
 

 262  256 
 

       

Logistics Revenue by market segments (in million €) - Europe     

       

General Truckload (FTL)    300 breakdown 
estimated Groupage / Less than Truckload (LTL)    280 

Ocean Cargo (Sea)     60 

Air Freight (Air)     60 

       

Analysis 

 

Profile 
History 
NTG Nordic Transport Group was founded in 2011 by Jørgen Hansen. 

Locations 
NTG Nordic Transport Group is headquatered in Hvidovre, Denmark. They also operate in 22 other countries worldwide. 

Customer Segments 
No specific industry focus. 

Core Competencies 
NTG is a full service provider for logistics activities in road freight, air freight, sea freight, project transport, warehousing, customs, express and special 
transport. 

Current Developments 
In 2020, the company established their new subsidiaries NTG Road Limited (UK), NTG Road AS (NO) and NTG Air & Ocean (US). They also acquired 
Ebrex Business Solutions Ltd. (UK). 

References: Fraunhofer IIS Research (**) 

ONLINE Systemlogistik GmbH & Co. KG (Cooperation) (DE) 
Address ONLINE Systemlogistik GmbH & Co. KG  

Technologiepark 8 
33100 Paderborn / Germany 
 

Phone +49 (0) 52 51 - 7 79 96 - 0 
Fax +49 (0) 52 51 - 7 79 96 - 90 
Internet www.oslnet.de 

Institutional Information  

Board of management Petra Welling. 

Associates Cooperation of 86 medium-sized logistics service providers from Germany, the Netherlands, Poland, Switzerland, 
Denmark, Italy, Belgium, Czech Republic, Spain, Slovakia, Austria, Great Britain, Poland, Bulgaria, Romania, 
Lithuania and France. 

Subsidiaries Online Beteiligungungs-GmbH, 100% (DE). 

Cooperations Online Systemlogistik is a member of the Allnet network together with Astre Palet System (FR), OneExpress (IT) and 
Palletforce (UK). 

Key Data 

Logistics revenue, geographical (in million €) 2018 2019 2020  

       

Europe (incl. Germany) 1,610 1,775 1,800 estimated 

      

Germany 1,190 1,300 1,350 

       

Logistics Revenue by market segments (in million €) - Europe     

       

General Truckload (FTL)    470 breakdown 
estimated Groupage / Less than Truckload (LTL)    960 

Special Transportation (Spec)     50 

Courier, Express, Parcels (CEP)     10 

Contract Logistics (ContrL)    105 

Warehousing and Terminal Operations (Term)    100 

Ocean Cargo (Sea)     85 

Air Freight (Air)     20 

       

Staff   6,200 Europe 

       

Fleet / Equipment   1,820 Trucks 

   900,000 Logistics space in 
sqm 

       

Analysis 
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Hegelmann Express GmbH (DE) 
Address Hegelmann Group  

Heinrich-Blanc-Straße 30 
76646 Bruchsal / Germany 
 

Phone +490 7251 32192 012 
Internet www.hegelmann.com 

Institutional Information  

Board of management Siegfried Hegelmann (CEO). 

Ownership 100% family owned. 

Subsidiaries All national companies have independent local management and an independent organisation, which is combined 
externally under the registered name "Hegelmann Group". 

Key Data 

Logistics revenue, geographical (in million €) 2018 2019 2020  

       

Europe (incl. Germany)  450  630  760 
 

       

Logistics Revenue by market segments (in million €) - Europe     

       

General Truckload (FTL)    560 breakdown 
estimated Special Transportation (Spec)    200 

       

Staff   6,500 Europe 

       

Fleet / Equipment   5,000 Trucks 

       

Analysis 

 

Profile 
History 
Hegelmann Group was founded in 1998. Now it is an internationally active transport service provider. The headquarter is based in Bruchsal, Baden-
Württemberg. 

Locations 
Hegelmann Group has over 36 subsidiaries and operates in 17 countries in Germany, France, Spain, Portugal, Italy and many other countries, including 
the CIS nations. 

Customer Segments 
The main customer group consists of the sectors ADR goods, automotve, e-commerce, electronics and high-tech, fashion and lifestyle, FMCG, food and 
beverage, industria and manufacturing, pharma solutions and retail. 

Core Competencies 
Heavy lift transports, transports of dangerous goods is part of Hegelmann's service as well as solutions of grouped cargoes and bulk by land, air 
transportation, warehousing and logistic services. 

References: Fraunhofer IIS Research (*) 

__T100_Druck_2021_2022.indb   259 23.11.2021   16:09:55

TOP 100 DER LOGISTIK | 13

Das ABC der Unternehmensprofile

ARS Altmann AG Automobillogistik (DE) 
Anschrift ARS Altmann AG Automobillogistik  

Feierabendmühle 2 
85283 Wolnzach / Deutschland 

Telefon +49 (0) 84 42 - 90 80 - 0 
Telefax +49 (0) 84 42 - 90 81 - 20 0 
Internet www.ars-altmann.de 

Institutionelle Informationen  

Geschäftsführung Dr. Maximilian Altmann (Vorstandsvorsitzender), Christoph Bahner (Vorstand Finanzen), Wolfgang Ketterle 
(Vorstand Logistik), Frank Lehner (Vorstand Internationalisierung) und Alberto Picco (Vorstand Vertrieb und 
Marketing). 

Eigentumsverhältnisse ASTRA Vermögensverwaltungs- und Beteiligungsgesellschaft mbH, 46% (DE); Carwaggon AG, 42% (CH); East 
Thames Investments (2015) Limited (vormals CLdN Fin. S.A.), 12% (LU). 

Gesellschafter CLDN SHIPPING SA, 12% (LU). 

Tochtergesellschaften AFT H. Altmann Fahrzeugtransporte GmbH, 100% (DE); VFL Verwaltungs- und Leasing GmbH, 100% (DE); ARS 
Schienentechnik GmbH, 100% (DE); ARS Altmann Rail System GmbH, 100% (DE); ATC Autoterminal 
Chernyakhovsk OOO, 100% (RU); AFT Altmann Polska sp. z.o.o., 100% (PL); ARS Altmann Polska sp. z.o.o., 
100% (PL); ARS Altmann Praha s.r.o., 100% (CZ); AFT Altmann CZ s.r.o., 100% (CZ); ARS Service S.r.l., 100% 
(IT); ARS Altmann UK Limited, 100% (UK); ARS Altmann RO SRL, 100% (RO). 

Beteiligungen ECO Stars GmbH, 80% (DE); ATP Autoterminal Probfeld GmbH, 50% (DE); ARS UNIKAI GmbH, 50% (DE); STA 
Servizi Trasporti Autoveicoli S.r.l., 60% (IT); Tra.De Trasporti e Depositi S.r.l., 51% (IT). 

Kennzahlen 

Logistikumsätze, geografisch (in Mio. €) 2017 2018 2019  

       

Europa (inkl. Deutschland)  348  379  370  

Deutschland  307  315  299  

       

Logistikumsätze nach Marktsegmenten (in Mio. €) in Deutschland     

Ladungsverkehre mit sonstigem speziellen Equipment (osFTL)    250  

Terminaldienste, Lagerei-, Umschlags- und sonstige logistische Mehrwertleistungen (Term)     49  

      

Fuhrpark / Betriebsmittel    850 KFZ-Einheiten 

   3.500 Waggons 

Analyse 
 

 
 

Profil 
Historie 
Seit der Gründung im Jahr 1975 in München hat sich die ARS Altmann AG zu einem der größten Unternehmen in der Automobillogistik in Europa 
entwickelt. In den 1990er Jahre hat das Unternehmen seine Geschäftsaktivitäten auf das europäische Ausland ausgeweitet. Seit 1998 ist das 
Unternehmen Altmann eine Aktiengesellschaft. 

Standorte 
Die ARS Altmann AG verfügt über Stützpunkte in Deutschland sowie in Italien, Tschechien, Polen, Russland und Rumänien. 

Branchenschwerpunkte 
Branchenschwerpunkt ist die Automobillogistik. Jährlich werden etwa 3,5 Mio. Fahrzeuge transportiert. Kunden sind u.a. Audi, BMW Group, Daimler 
und Opel. 

Kernkompetenzen 
ARS Altmann bietet Logistikdienstleistungen rund um das Automobil, vom Transport über die Straße und Schiene bis hin zu Lager- und 
Umschlagstätigkeiten. 

Quellen: Fraunhofer SCS Recherche und Erhebung, Unternehmensangaben Altmann 09/2020 (**) 

CTL Cargo Trans Logistik AG (Kooperation) (DE) 
Anschrift CTL Cargo Trans Logistik AG  

Ludwig-Erhard-Straße 15 
34576 Homberg / Efze / Deutschland 

Telefon +49 (0) 56 81 - 99 23 - 0 
Internet www.cargo-trans-logistik.de 

Institutionelle Informationen  

Geschäftsführung Paul Walter, Francesco De Lauso. 

Eigentumsverhältnisse 104 Aktionäre aus dem Kreis der über 150 CTL-Systempartner. 

Kennzahlen 

Logistikumsätze, geografisch (in Mio. €) 2017 2018 2019  

       

Europa (inkl. Deutschland)   96   98  100  

Deutschland   86   88   90 geschätzt 

       

Logistikumsätze nach Marktsegmenten (in Mio. €) in Deutschland     

Stückgutverkehre / Teilladungsverkehre (LTL)     90  

      

Personal    135 Deutschland 

   14.000 Kooperation 

      

Mengenleistungen      2,20 Mio. Send. Deutschl. 

      0,70 Mio. t Deutschland 

      

Fuhrpark / Betriebsmittel   31.100 Logistikfläche in m² 

Analyse 
 

 
 

Profil 
Historie 
Die CTL wurde im Jahr 1993 gegründet und bietet über ihre Kooperationspartner ein flächendeckendes Stückgutnetzwerk mit fünf eigenen Hubs in 
Deutschland an. Die Kooperation konnte sich durch den alternativen Ansatz (bspw. Organisation über eine AG, Einbezug von mehr Partnern als 
andere Kooperationen, Verzicht auf Gebietsschutz, größere Freiheiten für die Partner) bisher auch gegenüber anderen Kooperationen behaupten. 

Standorte 
Die Kooperation agiert über rund 160 Systempartner in Europa. In Deutschland unterhält sie zudem ein Zentralhub in Homberg/Efze mit 12.062 qm 
Umschlagfläche und 210 Toren; Daneben wird mit 4 Regionalhubs operiert: RUP Süd in Aurach (6.020 qm / 74 Tore); RUP Nord in Lauenau (6.415 
qm / 84 Tore); RUP Süd-West in Grolsheim (4.600 qm / 68 Tore); RUP West in Bottrop (2.000 qm / 25 Tore). 

Branchenschwerpunkte 
Über die verschiedenen Partner werden viele Branchen abgedeckt. Eine Ausrichtung auf einzelne Branchen liegt nicht vor. 

Kernkompetenzen 
Die Kooperation bietet Transportdienstleistungen in den Bereichen Express, Paket, Stückgut und sperriger XXL-Frachten an. National wie auch 
grenzüberschreitend in alle europäischen Länder. Darüber hinaus können in diesen Gewichts- und Größenbereichen auch Gefahrgütertransporte 
abgebildet werden. 

Aktuelles 
Im Februar 2019 schied Bettina Wietzel-Skakowski, Tochter des CTL-Gründers, als Vorstand der Stückgutkoopertation aus, neue Vorstände sind seit 
März 2019 Paul Walter und seit Oktober 2019 Francesco de Lauso. Im Oktober 2019 erhielt die Cargo Trans Logistik AG bereits zum zweiten Mal das 
Bonitätszertifikat durch die Creditreform Kassel/ Fulda Kassel & Busold KG. Das Zertifikat wird an mittelständische Unternehmen mit ausgezeichnetem 
Bilanzrating sowie hervorragender Bontität verliehen. Im August 2020 ging CTL eine strategische Partnerschaft mit dem auf den Logistikbereich 
spezialisierten Zahlungsdienstleister Jitpay ein, im Ergebnis steht ein hausinternes Programm (CTL Clearing +Plus Programm), welches den Partnern 
der Stückgutkooperation ermöglichen soll, Fälligkeiten der Netzwerk-Abrechnung an die Zahlungsziele ihrer Kunden anzupassen. Dies ermögliche den 
Partnern zusätzliche Liquidität. 

Quellen: Fraunhofer SCS Recherche und Erhebung (*) 

Geodis CL Germany GmbH (vorm. Geodis Logistics Deutschland)(DE) 
Anschrift Geodis CL Germany GmbH (vorm. Geodis Logistics Deutschland)  

Colmarer Straße 11 
60528 Frankfurt / Deutschland 

Telefon +49 (0) 69 - 6 63 66 - 0 
Telefax +49 (0) 69 - 6 63 66 - 31 99 
Internet www.geodis.de 

Institutionelle Informationen  

Geschäftsführung Jens Oliver Happe, Thomas Walter Kraus, Kathleen Rehbein (Prokura) 

Eigentumsverhältnisse Eine 100%-Beteiligung der Geodis SA (FR). 

Tochtergesellschaften GEODIS SCO Germany GmbH, Frankfurt am Main (100%). 

Kennzahlen 

Logistikumsätze, geografisch (in Mio. €) 2017 2018 2019  

       

Deutschland  133  134  138 geschätzt 

       

Logistikumsätze nach Marktsegmenten (in Mio. €) in Deutschland     

Konsumgüterdistribution und -kontraktlogistik (KKL)     79 Auteilung geschätzt 

Industrielle Kontraktlogistik, Produktions- und Ersatzteilversorgung (IKL)     48 

Stückgut-Netzwerktransporte und Mehrwertdienstleistungen für spezielle Güter (DedNet)     11 

      

Personal   1.000 Deutschland 

      

Analyse 
 

 
 

Profil 
Historie 
Die Geodis CL Deutschland GmbH ist eine Tochtergesellschaft der global agierenden französischen SNCF Logistics, einem Geschäftsbereich der 
SNCF Gruppe, deren Mehrheitsanteile seit 2008 von der französischen Bahn SNCF gehalten werden. Geodis gliedert sich in die fünf Geschäftsfelder 
Supply Chain Optimization, Freight Forwarding, Contract Logistics, Distribution & Express und Road Transport. Die Geodis CL Deutschland GmbH 
gehört zu der Geschäftssparte Contract Logistics. Bis zur Umbennenung am 28.11.2018 hieß Geodis CL Deutschland GmbH "GEODIS Logistics 
Deutschland GmbH". 

Standorte 
Die Geodis CL Deutschland GmbH hat neben der Hauptzentrale in Frankfurt am Main 15 Niederlassungen, die alle nach DIN ISO 9001 (2008), 14001 
(2004) und OHSAS 18001 (2007), GE-ES sowie AEO-C zertifiziert und zudem alle als Investors in People akkreditiert sind. Darunter finden sich fünf 
Technical Centers deren Dienstleistungsspektrum vom Roll-Out über Repair Services bis hin zur Rückhollogistik reicht. Darüber hinaus ist das Asset 
Recovery Center in Nieder-Olm zertifizierter Entsorgungsfachbetrieb, reglementierter Beauftragter vom Luftfahrtbundesamt, seit März 2016 TAPA FSR 
A 2014 zertifiziert und mit dem TÜViT Secure Data Erasure Zertifikat ausgestattet. Zudem verfügt die Niederlassung in Lüdinghausen seit Mai 2016 
über das IFS Zertifikat. 

Branchenschwerpunkte 
Die Geodis CL Deutschland GmbH betreut Kunden verschiedenster Branchen. Die Schwerpunkte liegen in den Bereichen Fast Moving Consumer 
Goods, E-Commerce, Retail, High-Tech und Automotive. 

Kernkompetenzen 
Die Geodis CL Deutschland GmbH bietet Logistikdienstleistungen entlang der gesamten Wertschöpfungskette, von der Steuerung der Warenströme 
über Kontraklogistik einschließlich Lagerhaltung und Distribution bis hin zu technischen Dienstleistungen. Dazu gehören insbesondere der Roll-out von 
High-Tech-Produkten sowie Reparatur-, Ersatzteile-und Rückhollogistik-Aktivitäten. 

Aktuelles 
Seit 2018 strebt die Geodis CL Deutschland GmbH eine Optimierung mehrerer bestehender Kundenverträge an. So wurde sich und soll sich auch in 
Zukunft von verlustbringenden Kunden getrennt werden. Ein weiteres Ziel ist die Verbesserung der Kapazitätsauslastung. Im März 2019 wurde ein 
neues 40.000 Quadratmeter großes B2C-Warenlager eröffnet, während die Niederlassung in Gladbeck verkauft wurde um selbige fortan zu mieten. 
Dies ist neben der Übernahme von Zeitpersonal in Festanstellung ein Bestandteil hoher Kosten im Jahr 2019. 

Quellen: Fraunhofer SCS Recherche und Erhebung (*) 

TFG Transfracht GmbH (DE) 
Anschrift TFG Transfracht GmbH  

Rheinstraße 2 
55116 Mainz / Deutschland 

Telefon +49 (0) 6131 - 15 - 6 30 50 
Telefax +49 (0) 6131 - 15 - 6 35 50 
Internet www.transfracht.com 

Institutionelle Informationen  

Geschäftsführung Rainer Gödde, Dr. Bernd Pahnke. 

Gesellschafter DB Cargo AG (100%). 

Kooperationen Kombiverkehr Deutsche Gesellschaft für kombinierten Güterverkehr mbH & Co. KG. 

Kennzahlen 

Logistikumsätze, geografisch (in Mio. €) 2017 2018 2019  

       

Deutschland  230  241  246  

       

Logistikumsätze nach Marktsegmenten (in Mio. €) in Deutschland     

Ladungsverkehre (FTL)    246  

      

Personal    200 Deutschland 

      

Mengenleistungen      1,00 Mio. Container 
(TEU) 

      

Analyse 
 

 
 

Profil 
Historie 
Seit 1969 transportiert die TFG Transfracht für Reeder und Spediteure Container vom Urverlader zu den Deutschen Seehäfen, sowie von den 
Deutschen Seehäfen direkt zum Endkunden in Deutschland, Österreich und der Schweiz. Bis Mitte 2012 lagen jeweils die Häfte der 
Unternehmensanteile bei DB Schenker und HHLA. Seit dem 1. Juli 2012 liegen die gesamten Anteile bei DB Schenker Rail (inzwischen DB Cargo). 

Standorte 
Neben der Zentrale in Mainz betreibt TFG Transfracht weitere 11 Standorte. Darunter neun in Deutschland (Hamburg, Berlin, Bremerhaven, Duisburg, 
Mannheim, Kornwestheim, Leipzig, München und Nürnberg) und jeweils einen Standort in Österreich (Enns) und der Schweiz (Glattbrugg). 

Branchenschwerpunkte 
Zielkundengruppen der TFG Transfracht sind Reeder und Spediteure. 

Kernkompetenzen 
Die TFG Transfracht transportiert Container von den deutschen Seehäfen, dem Südhafen Koper sowie den Westhäfen Rotterdam und Antwerpen 
direkt zum Endempfänger in das Hinterland und vom Urverlader zurück. Als hafenneutraler Anbieter bedient die TFG sechs internationale Seehäfen im 
kombinierten Verkehr (Schiene/Straße) und ist Vorreiter in Sachen „Green Logistics“. Die seehafengerichtete TFG-Transportleistung wird ergänzt 
durch Angebote für die Umfuhr von Containern zwischen den Seehäfen sowie den Hinterlandterminals. Dieses Kerngeschäftsfeld wird durch die 
Leistungen Containerservice, Depotservice, IT-Service (Tracking and Tracing), Gefahrgutservice und Zollservice ergänzt. 

Aktuelles 
Seit 2019 firmiert die TFG Transfracht Internationale Gesellschaft für kombinierten Güterverkehr mbH als TFG Transfracht GmbH. Die Tochter der 
Deutschen Bahn transprotierte im vergangenen Jahr nach eigenen Angaben 1.000.352 20 Fuß-Container (TEU). Damit hat der Schienenspezialist 
TFG Transfracht im 50. Jahr seines Bestehens die Eine-Million-Sendungen Marke geknackt. 

Quellen: Fraunhofer SCS Recherche und Erhebung, Unternehmensangaben TFG 09/2020 (***) 

Das ABC der Unternehmensprofile

Nicht ganz konform zum Titel der Studie finden sich rund 150 Profile zu deutschen 
Logistikdienstleistern, zu welchen detaillierte Informationen und Kennzahlen wieder-
gegeben werden. 
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